
Doug Collier is Senior Vice President, Chief Commercial Officer and President, International for La-Z-Boy Inc. As 
Chief Commercial Officer, he has global responsibility for all facets of sales, merchandising and marketing for the 
La-Z-Boy branded business and as President International he has profit and loss (P&L) responsibility for La-Z-Boy 
business outside of North America. Collier started his career with La-Z-Boy in 2002 as Vice President, Marketing 
for the La-Z-Boy Residential business and quickly rose through the ranks. Though he left the company in 2005, 
he returned two years later to serve as Chief Marketing Officer (CMO) and has since held various leadership roles 
in the organization. 

In his role as CMO, Collier drove the development of a comprehensive new brand platform featuring brand 
ambassador Brooke Shields which contributed to 38 consecutive months of same store sales increases averaging 
double digits. He was also instrumental in signing Kristen Bell as the new face of La-Z-Boy in 2019. In addition, 
Collier led a significant transformation of La-Z-Boy’s digital and social marketing capabilities, implementing 
a world-class web and e-commerce technology platform, as well as developing a digital marketing system 
providing sophisticated personalized marketing capabilities. 

Since he took on the role of President International, Collier has more than doubled the size of La-Z-Boy’s 
international business and significantly increased the overall profitability of the business. In his drive to expand 
the La-Z-Boy brand globally, he developed a partnership with KUKA, a leading Chinese furniture manufacturer 
and retailer, to build the La-Z-Boy brand and business in mainland China. He also drove the implementation of 
cellular and lean manufacturing concepts at La-Z-Boy’s joint venture plant in Thailand.

From 2005 to 2007, Collier served as CMO and Senior Vice President Marketing at Select Comfort. There, 
he had responsibility for all marketing and product management including brand, retail and digital marketing, 
PR, e-commerce, product development, innovation and customer research. He also had P&L management 
responsibility for the overall accessories business. 

From 2000 to 2001, Collier held the position of Senior Vice President, Marketing and Product Management for 
Iomega Corporation (now part of LenovoEMC), which was a producer of external, portable and networked storage 
products. Earlier in his career, Collier held various positions with NIBCO, a private manufacturer of flow control 
products, as well as Whirlpool Europe, Whirlpool North America and GE Canada (Camco).

He currently sits on the advisory board of the Global Retail Marketing Association (GRMA), is a board member of 
the American Home Furnishings Alliance and the American Home Furnishings Hall of Fame. Collier also serves as 
a mentor for Endeavor Detroit, a high impact entrepreneurship movement.

Collier earned his Master of Business Administration degree from the University of Toronto and graduated from 
the University of Manitoba with a Bachelor of Science. 
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